Dear Friends,

The newsletter this week is smaller than last issues.  That is because there really wasn’t too many things of interest out there that you wouldn’t have seen in your daily newspaper.  This week does have some interesting things about the travel business and the news media obsession with obesity.  I could have written volumes on that topic alone over the last several weeks.

Thanks to many of you for providing to me content to be shared with all.  If you come across an interesting story to share with all, please pass it along to me.

Next week I’ll be back in Chicago for the Easter Holidays.  The following week I embark on a 12-day trip to the Far East including the Food Hotel Asia Show in Singapore.  For those of you who have never been to Singapore, there is an expression spoken by the brethren of the international travel community.  It goes something like this:  “When I die I want to come back as the spouse of an expatriate living in Singapore.”  Needless to say it is really an idyllic spot.

KEITH’S KORNER (Wine of the Week): S. Anderson 2000/2001 claret $25 – Known for their sparkling wines but this is a very drinkable blend.

This weeks newsletter topics:

1. Fast Internet on airplanes?

2. True Capitalism has finally hit China with American Express

3. London not so costly anymore.  You could have fooled me in February

4. Internet Hotel reservations booming

5. Burger Kings last stand?

6. Men in Pink

7. Blame education on Out Sourcing

8. Rooms filling up in Malaysia

9. Your choice to be fat?

10. No room in the inn in Nepal

11. You’ll need that marriage license in Bombay before you get that room

12. Mexico:  are the crooks all outside of jail

13. India economy – get pretty hot

Warm regards to all,

Bill Stella
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==========================

New In-Flight E-Mail Falls Short

===========================

Which would you rather have aboard an airplane flight: a wireless Internet connection with fast speeds -- or a clunky e-mail service wired through one of those seat-back telephones?

That might seem like a no-brainer, but it's actually an expensive dilemma for airlines right now.

United, Continental and US Airways have been offering in-flight e-mail for several months through a company called Tenzing Communications Inc., which is backed by Airbus. The service involves plugging your laptop into the existing Verizon Airfones already mounted in seat backs. Like those phones, it's rather pricey for passengers: In-flight e-mail costs $15.98 a flight, plus 10 cents a kilobyte for any file bigger than 5 kilobytes. (Transmitting the text of this column, for instance, would cost an extra $2 or so.)

Sounds simple enough -- you plug your laptop into the Airfone with a standard phone-jack cable. It's not terrible speedy, and it can get messy. For instance, if you and another flier in the same row buy the service, you might have to plug your laptop into an Airfone in the row behind you. And, once you're plugged in, the technology is cumbersome. To get your office e-mail, you'll probably need to know details like the Internet "address" of your company's e-mail server -- something only a gear head might have handy. (You can get direct access to common providers such AOL, Yahoo or MSN.)

That's different from Tenzing's competitor, Connexion by Boeing Co., which is about to launch service next month on Lufthansa. Connexion offers full Internet access through a wireless connection in an airplane cabin. It works much like any Wi-Fi link in an airport lounge or a coffee shop: You fire up your laptop, and if it has a wireless connection card, you'll get a Connexion sign-in screen. You can register with Connexion in advance, or when you're in the air. After you set up a user name and password, you can go straight to the Internet.

You can read and send your e-mail, access Web-based news and sports, watch programming loaded onto Connexion's onboard server, and even view live video programming (on your PC) via a satellite-based link. Basically, it turns the plane into an Internet cafe with very crowded seating -- a Starbucks with weaker coffee.

Connexion will cost $9.95 for 30 minutes or $29.95 for an entire flight, which is by no means cheap. But the big hurdle is the cost to airlines. Carriers have to spend several hundred thousand dollars per plane, and maybe as much as $500,000. Boeing won't say how much, but whatever it is, if you have 770 planes like American Airlines, it adds up to a huge expenditure. (Wall Street Journal)

=======================================================

American Express, Chinese Bank Team Up to Provide Credit Cards

=======================================================

American Express Co. has jumped into the race to introduce credit cards to China, forging an alliance under which one of China's largest banks will roll out American Express-branded cards by year end.

About 25 million Chinese citizens hold a credit card, but that level is likely to triple in the coming decade, according to management consultant McKinsey & Co. But the Chinese card market is considered risky, given China's immature consumer-credit culture. Bank fraud and other problems also have plagued its financial system. Most of the 500 million bank-issued cards already held by consumers in China are used only for debit or ATM transactions, which don't involve the extension of credit.

=====================================

London Rates Fall To 11th Most Expensive – 

=====================================

London is no longer among the 10 most expensive world cities for business executives, according to a new survey. Based on average room rates paid by business travellers, London was the sixth most expensive city in 2002. But in 2003, London's room rates fell 5% to £122.55, pushing the UK capital down to 11th place in the most-expensive table, compiled by travel management company BTI UK. There was an even bigger fall - of 21% - in room rates at Edinburgh hotels last year.

===============================

Internet Hotel Reservations Booming:

===============================

TravelCLICK today released full-year results from the company's 2003 eTRAK report, demonstrating that Internet reservations received at the central reservation offices (CROs) of the major hotel brands grew 34% in 2003 versus 2002. The report noted that brand Web sites were the source of 66% of the brands' centrally booked Internet reservations. eTRAK is a quarterly benchmarking report that allows hotel chains to track booking trends on the Internet and GDS. The 2003 eTRAK report highlights the continued dramatic growth of electronic hotel bookings and the continuing importance of GDS e-commerce for hotel brands and chains. Despite the impressive growth of the Internet, eTRAK shows that 35% of CRO reservations come through GDS channels, while Internet sites contribute 27%.

==================================

Analysis: Is this Burger King's last stand?

=================================== 
The investment firm that purchased Burger King in 2002 is struggling with menu changes and debt-troubled franchisees. Burger King sales dropped 6.6% last year, while its main competitors are rising. "The next six months will determine the future of Burger King," according to one restaurant analyst.   BusinessWeek (3/29)[image: image1.png]



====================================================================

How Do Men Make A Bold Statement? They Think Pink,Coral, Strawberry Milkshake Appeal to Dapper Dudes; Facials Are Popular, Too 

====================================================================

Long considered inappropriate for men in serious jobs far from beaches and golf courses, looking pretty in pink hasn't been a goal of many males before. Pink is Barbie, Cinderella and Victoria's Secret. But suddenly, the color is making a serious bid for the wardrobes of mainstream men.

This spring, menswear designers, retailers and style magazines are pushing pink. Fashion houses such as Italy's Etro, Germany's Hugo Boss and America's Tommy Hilfiger are shipping clothes with hues that range from muted pastel to bright coral to screaming fuchsia.

Some fashion arbiters say pink's bright, cheery tints are a tonic for the times. "The world is a bit of a dark place right now. People want to go out and feel happy about themselves," says Peter Nyhan, general merchandise manager for menswear at Harrods in London.

And it isn't just clothes. More men are getting facials and massages, and spas report a growing male interest in back and eyebrow waxing. In 2003, the number of plastic-surgery procedures on men in the U.S. increased 31% from the year before, according to the American Society for Aesthetic Plastic Surgery. Many men exercise and want clothes to show it.

==============================

Outsourcing Report Blames Schools  

===============================

A desire for cheap labor is not the primary reason technology companies are turning to offshore workers, according to a new report by the American Electronics Association, the United States' largest high-tech trade association. 

The American school system, which AeA researchers charge is failing to provide strong science and math education to students, is largely to blame for lost jobs, according to the AeA's report, "Offshore Outsourcing in an Increasingly Competitive and Rapidly Changing World." 

"Companies aren't outsourcing only in order to obtain cheap labor; they are also looking for skilled technology workers that they increasingly can't find in the U.S.," said Matthew Kazmierczak, senior manager of research at AeA, and one of the authors of the report. 

Lack of government funding for technology research and development, the high cost of providing health insurance to workers, an increasingly litigious industry and competition -- once a competitor outsources, then other companies are almost forced to do so -- were also cited as reasons for seeking offshore labor. 

But AeA researchers also state in the report that the effects of offshore outsourcing on technology workers have been exaggerated, and that no hard numbers are being gathered by government or independent entities that cite exactly how many jobs have actually been lost to outsourcing over the past few years. 

"Figures cited in news reports are normally predictions of what will happen, not an analysis of what is happening," Kazmierczak said.  (Wall Street Journal)

==========================================

Malaysia's Hoteliers See 60-70% Occupancy In '04 – 

==========================================

The Malaysian Association of Hotels (MAH) Kuala Lumpur has projected an average occupancy rate of between 60 pct and 70 pct for 2004, up from 54 pct in 2003 based on the surge in tourist arrivals in January, the Star newspaper reported. It quoted MAH's president Peter E Sprenger as saying that 1.4 mln tourists visited Malaysia in January and the trend continued into February and March. "If nothing happens, we can expect the trend to continue for the rest of the year," he added.

==========================

Obesity is a matter of choice 

==========================
In light of new findings on the widespread obesity problem, the Seattle Post-Intelligencer writes fighting this health issue requires effort on behalf of government, consumers and the food industry. But ultimately, the editorial concludes, "Obesity has much to do with our own choices. Changing how we think about food would be a good first step toward improving how we eat, exercise and take care of ourselves and those around us."   Seattle Post-Intelligencer (3/11)

=====================================

Nepal Owners Threaten Indefinite Closures – 

======================================

Hotel Association of Nepal (HAN) has warned that it will close down all hotels across the country if the government does not implement emergency measures to save hotel business from worsening condition of tourism industry. The Association said the government must support hotels, which are selling package at 70 per cent less than their usual rates. The emergency general assembly of HAN said although the arrivals of tourists in February went up by nearly 40 per cent from the corresponding period last year, the hotels were in dire situation because of low tariff rates.

===================================

Bombay: Hotels Mull Proof Of Marriage – 

====================================

Hoteliers in Bombay are mulling over a proposal to see marriage certificates of couples checking into rooms to avoid police raids on hotels. The Indian Hotel and Restaurant Association of 7,500 hotels, pubs and restaurants in Bombay says this will avert prostitution sweeps. Police teams have been raiding hotels in the recent weeks to check prostitution in India's financial capital.

===================

Mexico Legal System

====================

President Fox unveiled a sweeping revision of Mexico's broken-down legal system, where an estimated 99% of crimes go unpunished while jails are crammed with people who are falsely accused, await trial, or committed a petty crime.

=======================

INDIA'S ECONOMY GREW 

=======================

at a scorching 10.4% rate in the latest quarter on a surge in farm output and a strong performance in the manufacturing sector.

