April 15, 2004

Dear Friends,

First of all let me start by quoting George Bernard Shaw:

“A government that robs Peter to pay Paul can always depend on the support of Paul.” I guess that’s politics worldwide. 

This next week I will be in Singapore for the FHA 2004 Show.  I have included below a very nice piece on the show by Mario Schacher from Global Foodservice Newsletter. It gives a nice description of why this show has become the “NAFEM Show of the Far East”.  It is always interesting to see how the Europeans value this market by their heavy investment and presence that they have there.  Please let me know if you plan on attending.  I would like to make it a point of seeing you there.

This week there are some very interesting tidbits:

1. USA investing heavy in Guam.  Opportunities abound!

2. Bedbugs in the fine London Hotel

3. Who’s the largest in the Hotel Game.?

4. Food Hotel Asia – the place to be.

5. Krispy Kreme in Japan

6. Non-Smoking in Europe – This I have to see

7. Americans – give me the water and leave the good stuff

8. Club Med eyes Asia for growth

9. Kuwait Hotel Occupancy the highest in the world. What is that all about

10. Libya trades weapons for tourist hotels

11. Starbucks – Now you can get the kick and the coffee in one place

12. Study suggests that hotels discounting rooms does not fill beds

13. Liquid Smoke – I wondered where they built those fires.

14. Great article on Women and lung cancer

The last article is a little out of sync with most of my newsletter topics, but I think it is revealing.  Take the time to look it over. If you want the entire story, just let me know.

By the way – read all you can on inflation in China.  Cost of steel is really putting pressure on pricing and eventually on the Yuan.  Next week I will have some information on this.

Keith’s Korner (Wine Selection of the week): Argyle Pinot Noir 90 point rating 2002 from Oregon around $18.  I bought this bottle on Keith’s suggestion.  It was very good, and I thought better than the 2001 vintage.

Please continue to send your thoughts and comments.  Also if you have content to share with others, just let me know.

Regards,

Bill Stella

DMS International
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USA

+1 630 863 4772 GSM Mobile

+1 630 922 8368 Office/Home

+1 630 839 2035 Fax

bstella@compuserve.com
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=================================================

Guam – Expect an Explosion of Growth Thanks to the USA

=================================================

With bases being closed all over the USA, Guam will be grabbing the brass ring.  The US sees the sleeply little island as a key strategic staging area for US Armed Forces poised to react to regional conflicts.  What does that mean?  You can plan on plenty of development and money being poured into the island. There is a great article in the New York Times.  A JPEG article can be read on line at the following link: http://dmsintr.com/Guam.JPG.  Thanks to Agnes Wong (Singapore).

==================================

Bedbugs Invade London's Grand Hotels 

===================================
London's smartest hotels are among a string of residential properties throughout the country that are facing an infestation of "super" bedbugs. The number of bloodsucking bugs has increased tenfold in a decade and pest control experts have commissioned a study to identify the cause of the invasion. The growth in car boot and second-hand furniture sales accounts for most bug outbreaks in homes, but the incidence in some of the capital's hotels is blamed on the huge number of tourists and business travellers. Bugs are carried in their luggage.

=========================================

InterContinental Now Largest, Most Global Group 

=========================================
InterContinental Hotels Group [LON: IHG, NYSE: IHG (ADRs)] is now the world's largest hotel group by number of rooms, as well as the most global, according to a recent worldwide ranking of hotel companies. The 2004 MKG Consulting Survey shows that IHG now has more rooms than any other hotel group as a result of strong growth in its managed and franchised operations and its recent acquisition of the Candlewood Suites brand in the Americas. This success is further evidence of the Group's efforts to drive revenue by extending its network of hotels across the globe.

=====================

Food Hotel Asia Show

=====================

Next week, from April 20 to 23, 2004, FHA2004 will take up the entire six halls of exhibition space at the Singapore Expo Center. 

Food and Hotel Asia 2004, the biennial event for international the food and hospitality industries, will celebrate its 14th edition with an even stronger line-up of products and services. The largest event of its kind in Asia, FHA includes six simultaneous exhibitions: Food Asia; Wine & Spirits Asia; Bakery Asia; HotelAsia; Hospitality Technology, and Hospitality Style Asia. It will also feature eight conferences/workshops, and five competitions.

First established in Singapore in 1978, FHA has grown tremendously and excels in the presentation of sophisticated technology and systems that have made an impact on the service industry in recent years.

This year will be the largest FHA ever with 25,000 square meters of net exhibition space that span across a gross area of 65,000 square meters. More than 2,800 companies and organizations from over 60 countries and regions are participating in the exhibition, conferences, workshops and competitions. 

The total of foreign participants is over 80 per cent which includes new exhibitors from countries such as China, Israel, Japan, Mexico and Turkey, as well as stalwarts UK, USA, Taiwan and Australia, all of which are participating in a big way. There are three pavilions from the USA, including NAFEM and five groups from Taiwan and Australia respectively.

Commenting on the vast array of products and services being promoted at FHA2004, Singapore Exhibition Services Project Director Ben Wong said: “Many exhibitors are taking the opportunity to launch new brands or extensions of existing lines, including some that will be shown for the first time anywhere.”

Thanks to Mario Schacher (Global Foodservice Newsletter)

================================================

Krispy Kreme May Enter Japan under Global Dining Deal

==========================================

Krispy Kreme Doughnuts Inc. may open doughnut shops in Japan under a joint agreement with Global Dining Inc. Global Dining, a restaurant operator based in Tokyo, in February met with Krispy Kreme at the company’s Winston-Salem, North Carolina headquarters.

While Krispy Kreme spokeswoman Amy Hughes said the company would like to enter the Japanese market, she declined to comment on any possible partnership arrangements

===========================

Smoking Ban to Cover Europe

==============================

The smoking ban introduced in the Republic of Ireland is likely to be followed across Europe, according to the Irish government. 

The ban, which affects workplaces including pubs and restaurants, would be copied by other countries, predicted health minister Micheal Martin. He rejected claims by the Irish hospitality industry that it would lead to a loss of business. 

Ireland has become the first country in Europe to ban smoking with offenders facing a fine of Eu3,000 together with the owner of the premises where the smoking took place. 

Martin claimed to understand the anxieties felt by the owners of hospitality businesses but added that he believed the ban could generate increased business. His views gained some credence with news that tax receipts from bars and restaurants in New York have jumped almost 9% since the introduction of a smoking ban in that city 10 months ago. A report issued by the city’s government found that the number of workers employed in bars and restaurants was the highest it has been for at least a decade. 

The prospects of a ban being introduced into the UK were also boosted by a recent BBC poll. It found that 73% of people support a ban on smoking in all public places.

Source: caterer.com

============================================

Americans like bottled water, but hold the minerals 

============================================
While the bottled water market in Europe is huge, Europeans prefer mineral-enhanced water they believe is healthier than plain water. But American consumers have embraced plain, purified water like PepsiCo's Aquafina and Coca-Cola's Dasani, the two market-leading bottled waters. Unlike their European counterparts, Americans don't care if their water is from the spring or purified from the tap, so long as it's bottled, says an industry watcher.   The Arizona Republic (Phoenix)/Cox News Service (4/14)

==================================

Club Med Eyes Growth In Asia, Revenue 

==================================
French vacation group Club Mediterranee said it hopes for 20-30 pct revenue growth in Asia this year after a bumpy 2003, with plans to expand in the region to tap the booming tourism market. Club Med, which has 10 resorts in the region, aims to open a third village in Maldives this year and is eyeing new finds in Vietnam, India, China and Sri Lanka, said its Asia Pacific president and chief executive Joel Tiphonnet.

=====================================

Kuwait's Occupancy World's Highest In 2003 

======================================
The Deloitte Hotel Benchmark Survey has reported that occupancy rates in Kuwaiti hotels in 2003 were the highest in the world at 85%. The Kuwaiti results are a considerable change from previous years -- in 2002 the country was ranked at 127, and in 2001 it stood at 137. The survey also indicated that Kuwait was second-highest in the world in its revenue per available room ranking, averaging US$172.

===================================

Libya Signs US$1.2b Tourism Contract –

===================================

Libya Thursday signed a $1.2-billion contract with a Dutch company for building tourist resorts as part of a 15-year-plan to develop the tourism sector. Official sources told UPI that Holland's Ladorado will build 10 tourist complexes in the city of Tobruk near the Libyan-Egyptian border over a period of seven years. The projects will include the construction of five-star hotels, tourist villages, shopping centers and restaurants in a region that is green and mountainous. Historically it was a major World War II battlefield.

====================================

New Starbucks drink will have an extra kick

 ====================================
Starbucks will team up with Jim Beam to create a new coffee-flavored liqueur, to be sold in bars and liquor stores but not Starbucks coffee shops. The unnamed product will prominently feature the Starbucks name.   CNNmoney/Reuters (4/8),   QSR Magazine (4/8)

==============================

Does hotel discounting work?

=============================

A recent study at Cornell shows why hotel discounting usually doesn’t work and why hotel can raise prices in good times. According to the study issued by Cornell, hotel demand in large cities fluctuates more in response to personal income than to changes in hotel prices. That’s why cutting prices during recessions rarely brings in more revenue and raising room rates in good times doesn’t seem to diminish demand.

 

The analysis found that for every one per cent increase in GDP (Gross Domestic Product), the demand at the hotels increases by 0.44 per cent, and for a one per cent increase in ADR (Room Rates), room demand falls by 0.14 per cent. “That means that hotel demand responds to income, though not dramatically, and that price discounts will not increase demand enough to increase revenues.

=============================

Liquid smoke – a butcher’s choice
==============================

The growing trend throughout the world is away from on-site smoke generation and towards the use of liquid smoke for food products instead of traditional methods of burning wood chips. Liquid smoke offers many advantages.  Intensities of smoking flavours and colour can be carefully controlled in regards to achieve levels of desired food flavours. Above all, air pollutants and the expensive pollution control mechanisms prevalent in traditional burning method can be eliminated with the use of liquid smoke. (CKP Newsletter Alburn William)

 

It is commonly believed that liquid smoke is an artificial, synthetic creation of the laboratory. In actuality it is a completely natural product produced in factory conditions and this is how it is done. Fresh wood is smouldered in a specially designed furnace; the smoke is condensed into a liquid, held in a settling tank for some time and then undergoes multiple filtrations to produce sparkling clear, pure liquid smoke. This remarkable product is then processed into either water-based liquid smoke, oil-based concentrate or smoke powder. This last product is the key ingredient in smoke salts. (CKP Newsletter Alburn William)

=======================
Women and Lung Cancer

=======================

Lung cancer, a deadly disease that once primarily afflicted men, has reached epidemic proportions among women, according to a new study published today. Lung cancer now kills more women each year than breast and ovarian cancer combined.

The findings, published in the Journal of the American Medical Association, are likely to fuel a shift already under way in the study and treatment of what's traditionally been considered a male smoker's disease.

While the number of new lung cancer cases diagnosed among men has decreased in recent years, diagnoses among women climbed a surprising 60% between 1990 and 2003, the study found. Two of the authors, Jyoti D. Patel and Mark G. Kris, said that, for the first time, more than half of the patients in their lung-cancer clinics are women.

It's not clear why lung cancer may be striking women at a higher-than-expected rate. Some researchers argue that women may metabolize carcinogens differently than men, making them more susceptible to the disease. Others suggest that women don't repair damage done to DNA as effectively as men or that hormonal differences may play a role. Oncologists say these factors may explain why the jump in lung-cancer rates cannot be fully explained by women's smoking patterns alone.

Lung cancer has surpassed breast cancer as the leading cause of cancer in women by nearly 20,000 patients a year. Yet lung cancer still lacks the public constituency, research clout and visible political profile of the breast-cancer community. An estimated 68,500 women will die from lung cancer this year. (The death toll among men is 88,400 but that has slipped 1% from 2000.) But for every lung-cancer death, $1,200 is spent on research on the disease, while more than $11,000 per death is devoted to breast-cancer research, based on National Cancer Institute data. Lung cancer has a five-year survival rate of only 14%.

