Always keep your words soft and sweet, just in case you have to eat them.  – a professional word eater

Dear Friends,

I am writing this to you from a train going from Detroit to Chicago.  The trip will take an hour more than if I drove it.  However the luxury of having someone else doing the driving while I relax working in relative un-crowded conditions is welcomed.  The trains have electrical hook up – and in the planning stages wireless Internet.  For now I send my email out using my Blackberry device that I find pretty handy.  It even works overseas. As much as I am a technophile, I am amazed at what things will be like in the next few years. 

Keith’s Korner:  Keith sent this along to me just before boarding a boat for a cruise of the western Mediterranean. Having taken a similar cruise, I am sure he is bringing his own wine.  Short of doing that he will be stopping in some ports where great wine will be abundant.  Look for Truchard – great Chardonnay for $25.00.

This weeks offerings include some very interesting reading especially if you take the time to follow the hot links to the original articles:

1. Now we can blame low work productivity to our lights.  You have to be kidding!

2. Want the best hotel rates – dial the phone before dialing up.

3. Not only do we want more but we want different cheeses on our pizzas.

4. Your sugar substitute may not be doing you any favors.

5. A low carb potato – what’s next low carb junk food?

6. What can be bad about vitamin C? Perhaps more than you think as you get older.

7. Caffeine: It does more than wake you up in the morning.  Something good!

8. I’ll have a Big Mac and a WI FI connection, please.

9. It is Shangri La for Shangri La in China.

10. Check out the Le Méridien Cyberport next time you are in Hong Kong.  Also pick up the use of an IPOD at the same time.

11. The French and the Americans agree on something:  Cranberries.

12. Those Japanese love their Guinness.

13. Electrolux is here to stay in the USA.  Read how this European company has done its homework.  Is this the first of several making the passage?

14. Hesitant at the beginning of the year, Hotels are beaming with confidence for 2004.

15. This is good.  How to change your Internet service provider (ISP) and not lose your address book and emails.  What AOL doesn’t want you to know.

Have a great week!

Bill Stella

=================================

Fluorescents Drive Some Workers Batty
=================================

George Tobia's lighting epiphany came 13 years ago when, sitting in his office as the setting sun cast a rosy glow, it occurred to him to turn off the 12 fluorescent bulbs over his head. Suddenly awash in natural light, he said to himself, "This feels so good."

Commercial builders love fluorescent lights because they're so efficient. They run on about a quarter of the electricity that incandescent bulbs require, and they last roughly 10 times as long. The problem is, most office workers end up getting a lot more fluorescent light than they need, pretty much canceling out that efficiency. Many companies also leave their lights on all night long, probably because no one can find the switch. It's an example of how corporations, as they attempt to maximize efficiency, often minimize it instead.

Fluorescent lights are actually phosphor-coated glass tubes containing argon gas and small amounts of mercury. Electricity excites the gas, producing ultraviolet radiation that the phosphor converts to visible light. Early fluorescent lights flickered at a rate of 60 cycles a second. They also cast fewer colors than incandescent light, making everyone under them look jaundiced.

Researchers have linked all kinds of problems to the earlier generation of fluorescent lighting, including headaches, eyestrain, seasonal affective disorder and, according to one German study, stress. Workers under the lights were found to have higher levels of the stress hormones cortisol and adrenocorticotrophin in their blood.

Not surprisingly, Douglas Mahone, an energy-efficiency consultant with Heschong Mahone Group, has found that workers perform better when exposed to natural light. In one study, his firm found that having a window with a view of vegetation improved productivity: "Office workers were found to perform 10% to 25% better on tests of mental function and memory recall," the study concluded.

And while Mr. Mahone cautions not to forget the advances made in fluorescent lighting, he concedes that he doesn't use it himself. "I'm in a daylit office with nice views," he says, "and I leave my lights turned off all the time." (Wall Street Journal)

==================================

Survey: Phone Beats Web For Hotel Rates 

===================================
If you usually book your hotel room online in hopes of saving some cash, a new Consumer Reports study suggests you pick up the phone instead. After getting hotel prices on-line, Consumer Reports researchers were able to get better prices, three times out of four, by calling on the telephone and haggling. Consumer Reports assigned one of their reporters to call hotels for their lowest rates. When the hotel gave the reporter a room rate, the reporter would then use a rate found on the Web as leverage for a better price. 
Read the full story >>
=====================================================

Over Half of Consumers Prefer Multiple Cheeses On Their Pasta 
=====================================================

Over half of consumers indicate that they prefer at least two cheeses on their pasta, with 16% preferring three or more cheeses, according to a 2003 Market Facts study. Parmesan is the most preferred cheese on pasta, followed by Romano, Mozzarella and Cheddar. The pasta-bilities are endless when you add more cheese. Visit www.ilovecheese.com for more information

===================================

Commentary: Examining sugar substitutes 

====================================
Noting 80% of American adults use some form of artificial sweetener, the author contends they are a viable alternative for those looking to cut sugar from their diet. Food companies are increasingly turning to substitutes and blended sweeteners to enhance their products, but the author warns to not go overboard in consumption; just because something is low in sugar does not mean it is low in calories.   The Washington Post (free registration) (6/8)[image: image1.png]



=========================================

Dutch company begins marketing low-carb potato

========================================== 
HZPC Holland cross-bred two existing strains of potatoes to create a new breed with one-third fewer calories and proportionately fewer carbs. The breed has been planted in small crops around the U.S., and the first retail crop is expected next year.   Duluth News Tribune (Minn.)/Associated Press (6/5)

================================================

Vitamin C may worsen arthritis instead of prevent disease 

================================================
A new study indicates high doses of vitamin C may cause arthritis to become worse, contrary to previous research suggesting vitamin C offers protection against the bone-thinning disease. The new study, conducted on guinea pigs, concludes vitamin C may be beneficial in the short term by preventing damaging chemical reactions, but its long-term effects may be more damaging than previously thought.   Yahoo!/Reuters (6/4)[image: image2.png]



==========================

Touting the benefits of caffeine 

===========================
Though once thought of as being bad for health, recent research is finding beneficial aspects of caffeine consumption. Scientists are now investigating suggestions of caffeine's protective nature against type 2 diabetes, Parkinson's disease and gallstones.   Los Angeles Times (free registration) (6/7)[image: image3.png]



=============================

SBC to help McDonald's with Wi-Fi 

=============================
SBC Communications will use Wayport's network to provide Wi-Fi service in 6,000 McDonald's by next year. SBC's partnership with Wayport will allow SBC to display its brand in the restaurants.   The Dallas Morning News (free registration) (6/7)[image: image4.png]



=============================================

Shangri-La Sees 50%-Plus Revenue From China By '08 

=============================================
Shangri-La Hotels and Resorts, the management arm of Hong Kong-listed Shangri-La Asia (69.HK), expects to see over half of its revenues coming from China by 2008 as it opens new hotels on the mainland, said Martin Waechter, chief marketing officer. He told AFX-Asia in an interview that the company, which now has 40 pct of its revenues from China, will open eight new up-scale hotels in the country over the next four years. 
Read the full story >>
==================================

New iPod Minis At Le Méridien Cyberport 

==================================
June 2004, (Hong Kong): -- Reinforcing its position as the most tech-savvy hotel in Hong Kong, the recently opened ultra-chic, Le Méridien Cyberport has laid claim to yet another first with the addition of the new Apple iPod mini to its array of unique entertainment facilities. Available on request to guests using the hotel's state-of-the-art cardio-vascular suite, the new iPod minis are offered for use with up to 4 GB of pre-loaded tracks from nearly 20 different genres created especially for Le Méridien Cyberport by EMI Music Southeast Asia. Le Méridien Cyberport is the only completely wireless broadband hotel in Hong Kong offering seamless connectivity throughout. This latest innovation not only reaffirms the hotel's cutting-edge position and the distinctly avant-garde personality of its decidedly urbane guests. 
Read the full story >>
=================================================

French food authority approves health claim for cranberries 

==================================================
A French food authority has given the North American cranberry official recognition for effectively treating urinary tract infections. This health claim gives food, drink and dietary supplement manufacturers the green light to highlight the health benefits of products containing cranberries. The claim does not apply to European cranberry-based products.   FoodNavigator (6/3)

===============================================

With a little innovation, Guinness gains strength in Japan 

===============================================
Diageo noted its Guinness beer did well in Japan when the 2002 World Cup was held there, but faced obstacles expanding its market there because Japanese bars are often too small to serve beer on draught, which is part of Guinness's appeal. To fix this, Diageo created the Surger, a small device that gives Guinness its creamy head without needing larger equipment.   Financial Times (London) (subscription required) (6/2)

============================

Electrolux Ready For U.S. Sales 

==========================

Electrolux has announced some of the details surrounding its entry into the U.S. foodservice E&S market. 

According to the leaders of the European company, which is perhaps best known in this industry for its high-end cooking suites, 95% of the firm's foodservice products have been approved by Underwriters Laboratories and are now for sale domestically. 

Currently, the company employs approximately 80 salespeople in four offices in the United States, located in Nashville, Tenn.; New Jersey; Orlando, Fla.; and Rockland, Calif. Electrolux anticipates increasing its U.S. sales staff to 150 during the next year while opening additional sales offices in Atlanta, Dallas, Chicago, Los Angeles and New York. 

Though the company currently has only one warehouse in the country, located at its U.S. headquarters in Ft. Lauderdale, Fla., it expects to add more as it gains a foothold in this market. 

As part of its move into the United States, Electrolux has also announced that it is constructing a service agent training center at its headquarters. The facility, which will also include a culinary events center stocked with professional cooking equipment, is scheduled to open early in 2005. 

=======================

Hotels Ride The Recovery 

========================
It's going to be a long, hot summer for the hotel industry, where a powerful cyclical recovery is picking up steam and vacancies are getting scarce. After three bad years, hotel companies were coy about the possibility of a recovery at the beginning of 2004, with only Starwood Hotels (HOT:NYSE) willing to pound the table and talk up expectations. But after a strong first quarter, other hotel chains have issued bullish expectations -- a trend that's expected to continue deep into the second half of the year. 
Read the full story >>
====================================================

This Product Makes Switching ISPs Easy,Despite Annoyances

====================================================
Admit it. You hate your Internet service provider. You're dying to switch to a competitor with faster access or lower prices. But you stay with your old ISP because you can't figure out how to move over your address book, calendar entries and Web favorites list -- at least without hours of tedious work. And you dread notifying all your regular contacts that you have a new e-mail address. If this is you, my friend, cheer up. Hope has arrived, in the form of a small, private New York City company called Esaya Inc. The people at Esaya have developed a product called TrueSwitch that they claim can automate this whole process for you, and take the pain out of switching ISPs.

The program costs $20, but if it detects you are switching to one of the ISPs with which Esaya has deals, it's free. The software is available at www.trueswitch.com.

TrueSwitch is especially popular with people leaving AOL. That's partly because AOL is the largest dial-up ISP, and it has been bleeding members to broadband services offered by cable and phone companies. But it's also because, unlike many smaller ISPs, AOL has deliberately made it hard to switch by using proprietary software and formats from which it's difficult to extract data like e-mail and addresses.

TrueSwitch has four functions. First, and most importantly, it copies your data from your old account to the new one. This includes stored e-mail messages, address-book entries, and, where relevant, calendar entries and Web favorites, or bookmarks. If you are using software like Outlook or Outlook Express to manage the new account, most of these items are transferred there. Favorites wind up in Internet Explorer.

If the data are stored on the ISP's servers, as opposed to your own PC, it can take up to 24 hours to accomplish. The e-mail, addresses and other data aren't deleted from your old software, merely copied.

Secondly, TrueSwitch will send an e-mail to everyone in your address book, notifying them of your change of e-mail address. You can personalize this message. Third, it will forward e-mail from your old account to your new one for up to 30 days. Finally, it will provide instructions on how to cancel your old ISP account.

The software itself downloads quickly and takes the form of a simple, step-by-step "wizard." It even detects all your accounts automatically to make it easy to choose the old and new accounts for switching.  (Wall Street Journal)

