October 3, 2004

This newsletter is free and sent only to a select group of contacts that I have developed throughout the world. You can show your support by forwarding it to a friend.  Thanks for reading my newsletter and providing me with your feedback; I enjoy bringing you these manic bits of minutia manna.  -Bill Stella

Success is not the key to happiness. Happiness is the key to success. If you love what you are doing, you will be successful. Albert Schweitzer

Dear Friends,

It was with much sadness that I learned of the death of my very good friend, Stu Musick, who survived cancer only to be finally taken by its treachery.  

For those of you who knew him, he was a real icon of our industry, an exceptionally creative person who was the genius of the ‘sell’.  His sales meetings were worth a price of admission, interspersing an education in selling with the mastery of card tricks that he used to drive his points forward.  Unfortunate were those who had to follow his act.

This is not meant as eulogy, for there are those who can do a far better job of that than me.  Stu was my mentor and personal friend.  When I first went into international sales at Amco, he trained me and was a constant source of encouragement throughout my tenure there and also with Leggett.

Stu was a fine human being.  He will remain in my prayers along with his family.

I will miss him.

Just returned from Mexico for the Abastur Show – my first official trip for T&S.  It was great seeing all my friends and contacts again.  Surprisingly there were some obvious absences of several American companies at this year’s show, as Mexico is the ‘brass ring’ of business in Latin America.  Regardless the Tequila was great and Mexican hospitality and food meeting every expectation.

Keith’s Korner:  Paul Hobbs Chardonnay 2002

This week there are some interesting articles:

1. Casual Dining Restaurants Offer More Service (Ready to pick things up at the curb)
2. Las Vegas' Casinos Set For Go-Ahead In UK Town Centers (It should be interesting if the casinos bring any prosperity)

3. Italy Tourism In Crisis; High Prices Keep Visitors Away (Those of you who have visited Italy know is has to be a short lived crisis)

4. Mozzarella gets its own restaurant (I wonder when Basil and Tomatoes get their just due)

5. Medical studies praise the Mediterranean diet (Being Italian I am not surprised) 

6. easyJet Boss Eyes Budget Hotel Chain

7. Subway expands into Iraq (This has to make the troops feel at home)

8. Bacardi to launch high-end tequila (I wonder what the Mexicans think of this.)

9. Drug companies in hot pursuit of anti-obesity drugs (Why not just watch the diet?)

10. Study: Home life has major impact on diet (And we needed to spend money to fund this study to figure that out.)

11. Blame It on Your Mom: Roots of Adult Diseases Trace Back to Womb

12. Robert Mondavi Winery to be sold
======================================

Casual Dining Restaurants Offer More Service

=======================================
While bringing more prepared meals to eat at home, the casual dining restaurants do not want to lose this segment of the market, therefore, using a very creative idea, they have started to offer 'curbside meal pick-up' for orders phoned in by customers.

Applebee's, the largest U.S. casual-dining chain with 1,600 restaurants across the United States and nine other countries, reports that curbside service has reached more than 9% of its total sales, and expects future increases. "The megatrend driving this forward is simple: convenience," says Applebee's CEO Lloyd Hill. Next year, Applebee's will market on national TV what it calls "car-side" service. Applebee's also is testing an electronic device that would let employees who carry the food to cars handle credit card payments without running back inside.

Other restaurants offering the same type service are: Outback Steakhouse, Ruby Tuesday, and Romano's Macaroni Grill. Outback President Ben Novello says Outback's curbside sales topped $200 million last year at the chain that has 743 units in 50 states. About 10% of Outback's overall sales are curbside, and he expects them to eventually top 15%. Outback was among the first with curbside service in 1998 and uses closed-circuit cameras to spot cars arriving at the pickup parking. At Ruby Tuesday, curbside accounts for 7% chain's overall sales, says Richard Johnson, senior vice president of the 700-unit chain. His goal: 10%. He says many frequent users are former fast-food customers. Romano's Macaroni Grill, the fast-growing chain, with 215 units, credits curbside for about 6% of sales. "People love it," says spokesman Louis Adams. "They can take away a restaurant-quality meal and never get out of the car."

As we can see, a little ingenuity and creativity can originate new sources of revenue with a minimum investment. 

There is never a dull moment in the international foodservice industry!  (Thanks to Global Foodservice Newsletter – Mario Schacher)

================================================

Las Vegas' Casinos Set For Go-Ahead In UK Town Centers

================================================= 
The government is set to give the green light today for US operators to build Las Vegas-style casinos with unlimited jackpot slot machines in Britain's run-down town centres. Tessa Jowell, the Culture Secretary, will block attempts to allow big-prize slot machines in existing casinos, however, claiming they could lead to widespread problem gambling. A committee of MPs and Lords said in July there was a case for considering whether these machines could feature in Britain's existing casinos. 
Read the full story >>
=============================================

Italy Tourism In Crisis; High Prices Keep Visitors Away

============================================== 
After a disastrous summer, with 90,000 foreign holidaymakers staying away and nearly 20 per cent of the millions of Germans who throng the Adriatic coast each summer voting with their beach towels, Italy is desperately trying to save its most important industry. National symbols such as Fiat and Alitalia may be in the doldrums, but tourism seemed one industry where the bel paese could not go wrong. But as tourism professionals flocked to Genoa this week for the tourism industry's annual conference, the headline in La Stampa newspaper yesterday declaimed: "The annus horribilis of Italian tourism." Ten years ago Italy was the top country in Europe for tourism - today it is the sixth. 
Read the full story >>
============================

Mozzarella gets its own restaurant

============================= 
Fascinated by the Japan's sushi bars, Andrea Corsetti has opened Rome's, and possibly the world's, first mozzarella bar. Obika's dishes showcase five varieties of the cheese. Corsetti has hopes of turning the concept into a chain, with bars opening in Milan, London, Paris and New York.   The New York Times (free registration) (9/22)
======================================

Medical studies praise the Mediterranean diet

====================================== 
Seniors who stuck with a Mediterranean diet, which is rich in plant foods and fish and low in meat and dairy products, while exercising and keeping their alcohol intake down, increased their longevity, according to one study coming out of the Netherlands. A separate study found that this type of diet also can help reduce cases of metabolic syndrome.   FoodNavigator (9/22),   Milwaukee Journal Sentinel (9/22)[image: image1.png]



=================================

easyJet Boss Eyes Budget Hotel Chain

================================== 
Having made his mark in Europe with low-cost airline easyJet, Stelios Haji-Ioannou now plans a Singapore-based budget cruise business. And the 37-year-old entrepreneur is also scouring regional cities including Singapore for properties for an Asian budget hotel chain. Mr Haji-Ioannou's London-based easyGroup has already acquired a 170-passenger cruise ship that will be retrofitted at Keppel group's Singapore yard. Keppel Corp spokeswoman Wang Look Fung confirmed yesterday that her company is having discussions with easyGroup. 
Read the full story >>
======================

Subway expands into Iraq

====================== 
Iraq's first Subway opened at a military camp this month, part of a government program to bring name-brand restaurant food to U.S. troops to help boost morale.   QSR Magazine (9/16)
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 HYPERLINK "http://www.smartbrief.com/nra/nra_emailstory.jsp?issueid=4A27B496-465B-4416-BE77-9C318AEDDE1D&copyid=6049864F-F831-40B8-90F0-8513ED2CDFFC&l=9783" \t "_blank" 

=============================

Bacardi to launch high-end tequila

============================= 
Looking to capture the rapidly growing super premium tequila market, Bacardi will release Corzo, a high-end tequila sold in a designer rectangular bottle, this month. Corzo, plugged as the only tequila distilled after aging, will sell for $45 to $55.   The Miami Herald (free registration) (9/17)[image: image4.png]



===========================================

Drug companies in hot pursuit of anti-obesity drugs

============================================ 
Eyeing potentially huge profits, drug companies are working hard to develop drugs to combat obesity, and also are pushing for easier government clearance of such products. One analyst said almost every large pharmaceutical company has an obesity program. The FDA is responding with a review of how it evaluates new anti-obesity drugs.   The Washington Post (free registration) (9/17)

===================================

Study: Home life has major impact on diet

=================================== 
A U.K. study finds adults eat far more fruit and vegetables and less fat and sugar than they did in childhood, but home life can have an impact on adult's eating habits. Men generally said that their partners were a positive influence on their diets, while women reported the opposite was true. "General health messages are not necessarily enough when a variety of factors are working to prevent people from eating healthily," one researcher said.   FoodNavigator (9/17)[image: image5.png]



=========================================================

Blame It on Your Mom: Roots of Adult Diseases Trace Back to Womb

==========================================================
The importance of getting a good start in life long has been conventional wisdom -- not to mention the foundation for an entire industry offering torrents of advice to pregnant women.

Get ready for even more opportunities to blame mom for what ails you. From osteoporosis to cancers and cardiovascular disease, the evidence keeps flooding in: The roots of adult diseases stretch back to childhood, infancy and even the womb. And it has nothing to do with genes.

The basic idea is that when it comes to health, the past is prelude. By one estimate, "fetal factors might contribute 10% to 20% toward the incidence of heart disease and diabetes," says developmental biologist Peter Gluckman of the University of Auckland, New Zealand. "If one combines fetal, infant and childhood factors, it rises to about 50% to 60%." That makes life before kindergarten as strong a determinant of adult health as diet and lifestyle in adulthood itself.

In recent, related research on the shadow that the past casts on current health, biologists Caleb Finch and Eileen Crimmins of the University of Southern California, Los Angeles, find a fascinating connection. Rates of mortality from 1751 on show that generations ("cohorts," in demographer jargon) that had lower infant and childhood mortality also had lower mortality, and less cardiovascular disease and cancer, at every age in later life.

Although the textbook wisdom is that a lower incidence of disease and greater life expectancy reflect better sanitation, nutrition and medical care, Dr. Finch begs to differ. He noticed something curious in the demographic data. "Declines in mortality after age 70 lag about 70 years behind those for infants," he explains. That is, the very same babies in a cohort with fewer deaths at a tender age grew into adults who made it to old age with less risk of a fatal heart attack or stroke.

Coincidence? Dr. Finch thinks not. Instead, he suspects that lower infant mortality reflects, in large part, a lower incidence in that cohort of sometimes-fatal childhood infectious disease, from TB and cholera to measles and plain old strep.

Children lucky enough to live when infections were few -- and more of them reached adulthood -- also hit a second jackpot, Dr. Finch argues. Infectious disease also causes inflammation. That leaves "inflammatory molecules," with names such as C-reactive protein, scooting around the bloodstream. Recent studies show the risk of heart disease, cancer and other killers is higher in people with high blood levels of inflammatory proteins.

In one fascinating historical study, U.S. Civil War veterans who had infectious disease as young men were more likely to have heart disease after age 50. Even frequent diarrhea during infancy, a sign of infection, is linked to cardiovascular disease in adulthood. Overall, Americans now in their 50s are 15% more likely to have cardiovascular disease, and twice as likely to have cancer, if they had a serious infectious disease in childhood. It isn't clear whether even something as common as ear infections leave such a legacy, Dr. Finch says, but all infections trigger antibodies, and levels of inflammatory proteins reflect how many different antibodies are swimming around the bloodstream.

If infections early in life affect the risk of illness decades later, that might explain the demographic trends. "Decreased inflammation during early life has led directly to a decrease in...mortality resulting from chronic conditions in old age," the USC scientists write in today's issue of the journal Science.

The roots of adult health go back even further than childhood, all the way to the womb. The first studies of "fetal programming" found that men who weigh less than 5.5 pounds at birth have, on average, a 50% greater chance of dying of heart disease than men with a higher birth weight, even accounting for other cardiovascular risks. Other researchers have confirmed the link between low birth weight and both cardiovascular disease and type 2 diabetes. A U.S. study, for instance, found that women born weighing less than 5.5 pounds had a 23% higher risk of cardiovascular disease than women born bigger.

Why would that be? Too few calories, too little protein, too much fat or too few "micronutrients" such as vitamin B12 and folate before birth can adversely affect how the liver, heart, kidneys and bones function for decades. Undernutrition reduces the number of cells in the kidney, for instance. As a result, each kidney cell must work overtime to filter blood and regulate blood pressure. The cells therefore wear out faster, causing a rise in blood pressure and the heart disease that typically follows.

But something also is going on at the level of DNA. One version of a gene called PPAR-gamma-2 raises your risk of developing type-2 diabetes -- but only if you were a scrawny newborn. Somehow, adverse conditions in the womb may let bad genes stay on, while healthy conditions turn them off.

You can't turn back the calendar and avoid that childhood bout with strep, or get mom to eat better while she was pregnant with you. But you can play defense. If you were born small for your length, you are at greater risk of type-2 diabetes and should keep your weight down. If as a newborn you had a scrawny abdomen, your liver may be too small to effectively clear cholesterol from your blood, so be extra vigilant about cholesterol levels. And try not to blame mom.

============================

Robert Mondavi Winery to be sold

============================ 
Robert Mondavi Corp. plans to divest its luxury wine business, including the Robert Mondavi Winery, to focus its efforts on its revenue-producing Woodbridge brand. Possible bidders include a member of the Mondavi family or Constellation Brands, according to people familiar with the matter.   Los Angeles Times (free registration) (9/15)[image: image6.png]
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